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DIRECTORS' REPORT 

Preparation of the Interim Financial Statements 

Legislative Decree 25 of 15 February 2016 came into force on 18 March 2016, implementing Directive 2013/50/EU, which 

governs amendments to Directive 2004/109/EC relating to information on listed issuers (the so-called Transparency Directive) 

(the "Decree"). The Decree eliminated the obligation to publish interim financial statements, in order to reduce the 

administrative burden on listed issuers and to lessen issuers' and investors' focus on short-term results. 

With a notice dated 21 April 2016, the Italian Stock Exchange specified that, for issuers with shares listed on the Star segment, 

the provisions of the Stock Exchange Regulations relating to the publication of interim financial statements, and, in particular, 

article 2.2.3, paragraph 3 of the Stock Exchange Regulations, would continue to apply. 

These Interim Financial Statements were therefore prepared in the same way as previous financial statements, pursuant to 

pre-existing article 154-ter, paragraph 5 of the Consolidated Finance Act (Testo Unico della Finanza ("TUF")). The provisions 

of the international accounting standard relating to interim financial disclosure (IAS 34 - Interim Financial Reporting) were 

therefore not used. 

For assessing and measuring the accounting values included in these Interim Financial Statements, the principles of the 

International Accounting Standards (IASs) and International Financial Reporting Standards (IFRSs) issued by the International 

Accounting Standards Board (IASB) and related interpretations issued by the International Financial Reporting Interpretations 

Committee (IFRIC), approved by the European Commission and in force at the time of the approval of this Report, were applied. 

The accounting principles and criteria are consistent with those used in preparing the financial statements as at 31 December 

2015 to which reference is made for further details. In the financial schedules included in these Interim Financial Statements, 

only profit before tax is shown. 

As Banzai S.p.A. (hereinafter also "Banzai") holds controlling interests, the Interim Financial Statements were prepared on a 

consolidated basis. All of the information included in this report refers to the consolidated data of the Banzai Group. 

The Interim Financial Statements as at 30 September 2016 were approved by the Board of Directors on 9 November 2016. 

The quarterly positions of subsidiaries, used in the preparation of these Consolidated Interim Financial Statements, were 

prepared by the respective administrative structures and reclassified, if necessary, to make them consistent with those of the 

Parent Company. 

The figures in this document are expressed in thousands of Euros, unless otherwise stated. 

There was a significant change in the scope of consolidation as at 30 September 2016 compared to 31 December 2015 

following the sale to the Mondadori Group of Banzai Media Holding and of its subsidiaries, forming the “Vertical Content” 

segment. This sale did not include the “News” segment represented by the equity investment in the associate “Il Post” and by 
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the entire share capital of Giornalettismo; 70% of this equity investment was sold in September 2016, hence, at the reporting 

date of these Interim Financial Statements the residual 30% is recognised as associates.  

The scope of consolidation as at 30 September 2016 is represented below: 

SUBSIDIARIES  

(with an explanation of the activity carried on and percentage owned) 

Name Activity 
Registered 
offices 

Ownership percentage 

Banzai S.p.A. Parent Company Italy N/A 

Banzai Commerce S.r.l. Sub-holding  Italy 100 

ePRICE S.r.l. e-Commerce Italy 100 

BNK4 - Saldi Privati S.r.l. e-Commerce Italy 100 

 

The assets of BNK4 - Saldi Privati S.r.l. – which represent the segment known as “Flash Sales” - were classified as assets 

held for sale and discontinued in that a deed of transfer of the equity investment to SRP Group S.A. was signed on 3 October 

2016 and this transfer was actually finalised on 3 November. 

The Company decided to use the rights envisaged by article 70, paragraph 8 of the Issuers' Regulation and, therefore, to 

derogate from the obligation to make available to the public an information document on the occasion of significant mergers, 

demergers, capital increases by contributions in kind, acquisitions and sales. 

COMMENT ON THE RESULTS FOR THE PERIOD 

ANALYSIS OF KEY OPERATING RESULTS 

Banzai is Italy's leading e-commerce platform, listed on the STAR segment of the Italian Stock Exchange since 16 February 

2015. 

On 8 June 2016, the sale of Banzai Media Holding S.r.l. to the Mondadori Group was finalised; consequently, the Group 

decided to focus exclusively on the e-Commerce segment, since Banzai Media Holding is the company that controlled all the 

activities of the Vertical Content segment. 

Moreover, a deed of transfer of BNK4 – Saldi Privati S.r.l. to SRP Group S.A. was signed on 3 October 2016 due to which all 

the assets, liabilities and economic results of BNK4 – Saldi Privati were classified as Assets held for sale and discontinued. 

Due to the above sales, the Banzai Group works only in the e-Commerce segment focusing in particular on the Tech and 

Appliance segment, in which ePRICE operates. Consistent with the requirements of the reference accounting standards, the 

comparative figures related to the income statement and cash flow statement of the first nine months of 2015 were restated, 

by classifying the result and the cash flows of the Vertical Content segment and of BNK4 – Saldi Privati as deriving from assets 

held for sale or discontinued. 
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ANALYSIS OF REVENUES AND PROFITABILITY 

Revenues 

Strong growth was registered in revenues in the first 9 months of 2016, both in absolute terms and relative to the reference 

market. The increasing contribution of the Marketplace enabled the Group to register in the period GMV1 growth of 23.9%, to 

€163.2 million, compared with €131.7 million in the first 9 months of 2015. The importance of the Marketplace, launched in the 

second quarter of 2015, increased significantly (+130% compared to the first 9 months of 2015) and represents in the 9 months 

approximately 10% of GMV. The number of merchants of the marketplace amounted to 784 merchants as at 30 September 

2016. 

 

(In thousands of Euros)       9M 2016 9M 2015 % change 

e-Commerce      127,199 106,721 19.2% 

Revenues      127,199 106,721 19.2% 

 
(In millions of Euros) 
GMV 

   
 

 
 

163.2 

 
 

131.7 

 
 

23.9% 

 
 

Total Revenues in the first 9 months of 2016 stood at €127,199 thousand, a 19.2% increase compared to the first nine months 

of 2015. These revenues are stated net of revenues with regard to BNK4 – Saldi Privati for logistics chargeback services.  

Revenues  

(In thousands of Euros) 9M 2016 9M 2015 % change 

Electronics and Household Electrical Appliances     112,419 94,226 19.3% 

Other 4,792 4,818 -0.5% 

Services 9,988 7,677 30.1% 

Revenues 127,199 106,721 19.2% 

 

In the first 9 months of 2016, the Group recorded a 23.9% increase in GMV and a 19.2% increase in revenues in its core 

categories.  

In the first 9 months of 2016, revenues and GMV were affected by the deceleration in the last quarter, due to an unfavourable 

comparison with the third quarter of 2015 on sales of air conditioners (which removed approximately 3.4% points of growth in 

revenues in the third quarter of 2016) and to the increasing competitive pressure. In fact, in the third quarter of 2015, ePRICE 

benefited in an extraordinary way from the sales of air conditioners (+291% in the quarter) due to the exceptional heat; in the 

third quarter of 2016, ePrice returned to a normalised level (-55% YoY, but +75% vs 2014). In addition to this, the market 

experienced a strong competitive pressure in the quarter, against which ePRICE continued to focus on the objective of 

                                                      
1 GMV Gross Merchandise Volume: includes revenues from products, shipping and volumes generated by the 3PMarketplace, net of returns and including VAT. 

 



Interim Financial Statements 

as at 30 September 2016 

11 

 

improving the gross profit. The initial reports of the fourth quarter of 2016 show a return to a double-digit growth also in terms 

of revenues.   

The 19.2% growth in revenues in the first 9 months of 2016 is mainly guided by the sales of electronics and household electrical 

appliances, supported by the expansion of the range of products offered by ePRICE and by the development of premium 

services (delivery, installation and collection of used goods), as well as the expansion and streamlining of the Pick&Pay 

network, which as at 30 September amounted to no. 125 and no. 295 and Lockers (no. 100 and no. 300 as at 31 December 

2015), as well as by the marketplace (+130% compared to the first 9 months of 2015). Net of the above-mentioned “air-

conditioning” effect, there was a 20.6% growth. 

In the household electrical appliances segment sold online, where ePRICE is the market leader, growth was well above 

average in the areas covered by the new Home Service installation and delivery services, which recorded an NPS higher than 

70. 

In fact, in January, the new generation of personalised Home Service delivery, installation and collection of used goods was 

launched, integrated with a proprietary mobile platform, accessible via smartphone app, which allows customers to 

continuously interact with ePRICE from purchase to installation at home. 

 

With regard to the services category, which mainly includes BtB activities in favour of the business partner, revenues for 

deliveries, commissions for the marketplace and infocommerce activities, a more than 30% growth is recorded in the first nine 

months of 2016 mainly due to the strong development of the marketplace as shown above and the infocommerce activity. 

In terms of Key Performance Indicators, the following trends can be identified: 

 9M 2016 9M 2015 % change 

Orders (thousands) 630 524 20% 

AOV (Euros) 2 212 206 3% 

Buyers (thousands)3 391 324 21% 

 

In the first nine months of 2016, ePRICE managed 630 thousand orders, +20% compared to the first months of 2015, with an 

average order volume (AOV) of €212, up by 9%, mainly due to a mix that favoured the high-ticket categories (Electronics and 

Household Electrical Appliances), which more than offset the dilution resulting from the strong growth of the marketplace. 

Finally, the number of buyers amounted to 391 thousand, up by approximately 21% compared to the first months of 2015. 

Reclassified consolidated income statement 

The table below illustrates the Reclassified Income Statement for the first 9 months of 2016 by destination according to the 

statements used by the Group's management. In the following table, Total revenues are stated net of revenues for logistics, IT 

                                                      
2 Average order value (excluding VAT) 
3 Customers with at least 1 order in the period 
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and administrative services carried out in favour of areas sold or held for sale that were reclassified as a reduction of the 

relevant costs. 

 

€ thousand 
30 September 

2016 
% of total 
revenues 

30 
September 

2015 

% of total 
revenues 

% change 

Total revenues 127,199 100.00% 106,721 100.00% 19.2% 

Cost of sales4 (107,717)  -84.68% (91,655)  -85.88% 17.5% 

Gross profit5 19,482  15.32% 15,066  14.12% 29.3% 

Sales and marketing costs (7,095)  -5.58% (4,896)  -4.59% 44.9% 

Logistics costs (12,324)  -9.69% (9,169)  -8.59% 34.4% 

IT costs (1,014)  -0.80% (751)  -0.70% 35.0% 

General and administrative expenses (5,979)  -4.70% (4,647)  -4.35% 28.7% 

Adjusted EBITDA (6,930)  -5.45% (4,397)  -4.12% 57.6% 

Non-recurring costs and Stock Option plan (657)  -0.52% (835)  -0.78% -21.3% 

EBITDA (7,587)  -5.96% (5,232)  -4.90% 45.0% 

Depreciation, amortisation and impairment (2,886)  -2.27% (1,906)  -1.79% 51.4% 

EBIT (10,473)  -8.23% (7,138)  -6.69% 46.7% 

Net financial expenses 39  0.03% (23)  -0.02% -269.6% 

Share of the result pertaining to associates (82)  -0.06% (161)  -0.15% -49.1% 

Impairment of financial assets (439)  -0.35%  0 N/A 
EARNINGS BEFORE TAX DERIVING FROM 
CONTINUING OPERATIONS 

(10,955)  -8.61% (7,322)  -6.86% 49.6% 

Net profit (loss) from assets held for sale 13,911  -1,591  N/A 

NET PROFIT (LOSS) 2,956   -8,913   N/A 

 

Gross profit 

Gross profit stood at €19,482 thousand, an increase of €4,416 thousand, equal to 29.3% compared with the first 9 months of 

2015 (€15,066 thousand) increasing significantly compared to the growth in revenues. In percentage terms, the ratio of gross 

profit to revenues was 15.3% compared with 14.1% recorded in the first 9 months of 2015. 

The Gross margin does not include the costs of delivery and installations that were more properly reclassified as logistics 

costs. The effect in terms of percentage incidence on revenues was 4.0% points in the first nine months of 2016 and 3.5% 

points in the first 9 months of 2015. 

The improvement in profit is one of the objectives stated to the market and is made through different sales mix, which is 

characterised by the importance of Household Electrical Appliances, the most important contribution of the marketplace and 

                                                      
4 The cost of sales mainly includes the purchase cost of goods and the cost of some services, including the cost of collection fees. 
5 Gross profit is represented by net revenues minus the cost of sales and it is a measure used by the Group's management control to monitor and evaluate sales performance. 

Gross profit is not identified as an accounting method either under the scope of Italian Accounting Standards or under IFRS ( International Financial Reporting Standards), and 

therefore should not be considered as an alternative method for evaluating the performance of the Group's trading margin. Since the composition of gross profit is not regulated 

by the reference accounting standards, the calculation criterion applied by the Group may not be the same as the criterion adopted by others and, as such, not comparable. The 

Group calculates gross profit as a percentage of revenues as the ratio of gross profit to total net revenues. 

file:///C:/Users/dbruno/Desktop/banzai/2016/30.09.16/Schemi%20riclassificati%2030%2009%202016xlsx.xlsx%23RANGE!A26


Interim Financial Statements 

as at 30 September 2016 

13 

 

the focus on a more efficient use of price leverage and promotional policies, as well as partially by the one-off contribution of 

an infocommerce contract. 

Adjusted EBITDA 

Adjusted EBITDA stood at -€6,930 thousand, a decline compared with -€4,397 thousand in the first 9 months of 2015. 

The change was mainly due to increased sales and marketing costs +44.9% (+36% net of marketing costs related to the one-

off infocommerce contract above), and to higher logistics costs +34.4%; in both cases, the increase is to support strong growth 

of ePRICE in terms of customers and sales volumes, in particular in the household electrical appliances category and to a 

lesser extent in the strong expansion of the Pick&Pay and Lockers network, not yet fully saturated.   

The reconciliation between Operating profit (loss) and adjusted EBITDA for the first 9 months of 2016 and the first 9 months 

of 2015 is shown below: 

(In thousands of Euros) 
30 September 

2016 
% of revenues 30 September 2015 % of revenues 

Operating profit (loss) (10,473) -8.08% (7,138) -6.69% 

+ Depreciation, amortisation and impairment 2,886 2.27% 1,906 1.79% 

Non-recurring costs and Stock Option plan 657 0.52% 835 0.78% 

Adjusted EBITDA (6,930) -5.45% (4,397) -4.12% 

 

EBITDA stood at -€7,587 thousand in the first 9 months of 2016, and included costs relating to the stock option plan of €446 

thousand and costs relating to the adoption of the new premises of the group of €211 thousand; as at 30 September 2015, it 

amounted to -€5,232 thousand and included non-recurring costs of €809 thousand relating to incentives paid to employees 

and associates for achievement of the aim of listing on the Italian Stock Exchange and costs relating to the stock option plan 

of €26 thousand. 

EBIT 

EBIT stood at -€10,473 thousand compared with -€7,138 thousand in the first 9 months of 2015, mainly as a result of the lower 

EBITDA as described above. Depreciation and amortisation increased by 51.4% compared with the first 9 months of 2015, 

mainly due to the effect of sizeable investments made in using resources generated by the IPO to support growth. 

Earnings before tax (EBT) from continuing operations 

Earnings before tax stood at -€10,955 thousand, compared with -€7,322 thousand in the first 9 months of 2015. Financial 

income, net of expenses, stood at €39 thousand, with a net increase compared with the corresponding period of the previous 

year (net expenses of €23 thousand). In particular, expenses decreased from €191 thousand to €114 thousand thanks to a 

more efficient debt structure at average lower rates compared with the corresponding period of the previous year. During the 

period, financial receivables of €439 thousand were impaired, including €428 thousand claimed from the associate Uollet. 
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Result of assets held for sale and discontinued 

The result deriving from assets held for sale and discontinued refers to the Vertical Content segment following the sale of the 

entire equity investment in Banzai Media Holding to Arnoldo Mondadori Editore S.p.A. and to the Flash Sales segment following 

the signing for the sale of the equity investment in BNK4 – Saldi Privati S.r.l. to SRP Group, and is broken down as follows: 

(In thousands of Euros)  30 September 2016 30 September 2015 

Vertical Content   

Gross gains from disposal 19,301 - 

Net profit (loss) (982) 432 

Transaction costs (839) -  

Total Vertical Content 17,480 432 

BNK4 – Saldi Privati Net profit (loss) (3,568) (2,024) 

Result from discontinued operations 13,912 (1,592) 

 

The result of the Vertical Content segment, for 2016 until the date on which the equity investment was sold, is broken down as 

shown in this table: 

(In thousands of Euros)  30 September 2016 30 September 2015 

Revenues 10,883 16,166 

Costs  (12,163) (15,734) 

Earnings before tax (1,280) 432 

Tax 298 - 

Net profit (loss) (982) 432 

 

The result of the Vertical Content in the first months of 2016 included incentives and bonuses paid to employees and directors 

on the occasion of the activities related to the sale. 

The result of the Flash Sales segment as at 30 September 2016 is broken down as shown in this table: 

(In thousands of Euros)  30 September 2016 30 September 2015 

Revenues 30,292 30,490 

Costs  (33,860) (32,514) 

Earnings before tax (3,568) (2,024) 

Tax - - 

Net profit (loss) (3,568) (2,024) 
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SUMMARY OF DATA FOR THE THIRD QUARTER 

The table below illustrates the Reclassified Income Statement for the third quarter by destination according to the statements 

used by the Group's management. 

€ thousand Q3 2016 
% of total 
revenues 

Q3 2015 
% of total 
revenues 

% change 

Total revenues 43,483 100.00% 40,203 100.00% 8.2% 

Cost of sales  (36,519)  -83.98% (34,464)  -85.72% 6.0% 

Gross profit  6,964  16.02% 5,739  14.28% 21.3% 

Sales and marketing costs (2,707)  -6.23% (1,617)  -4.02% 67.4% 

Logistics costs (4,141)  -9.52% (3,528)  -8.78% 17.4% 

IT costs (400)  -0.92% (291)  -0.72% 37.5% 

General and administrative expenses (2,065)  -4.75% (1,585)  -3.94% 30.3% 

Adjusted EBITDA (2,349)  -5.40% (1,282)  -3.19% 83.2% 

Non-recurring costs and Stock Option plan (352)  -0.81% (43)  -0.11% 718.6% 

EBITDA (2,701)  -6.21% (1,325)  -3.30% 103.8% 

Depreciation, amortisation and impairment (1,139)  -2.62% (743)  -1.85% 53.3% 

EBIT (3,840)  -8.83% (2,068)  -5.14% 85.7% 

Net financial expenses 19  0.04% (5)  -0.01% -480.0% 

Share of the result pertaining to associates (9)  -0.02% (85)  -0.21% -89.4% 

Impairment of financial assets (33)  -0.08% - - N/A 

EARNINGS BEFORE TAX DERIVING 
FROM CONTINUING OPERATIONS  

(3,863)  -8.88% (2,158)  -5.37% 79.0% 

 

In the third quarter, consolidated revenues stood at €43,483 thousand, an 8.2% rise compared with the third quarter of 2015 

(€40,203 thousand). 

Gross profit was €6,964 thousand, up by 21.3% compared with €5,739 thousand in the third quarter of 2015. In terms of 

percentage its incidence on revenues was 16.0%, up compared with the first half year, and recovering significantly in terms of 

percentage points compared with the third quarter of 2015 as previously described. 

Adjusted EBITDA stood at -€2,349 thousand compared with -€1,282 thousand in the third quarter of 2015. 

EBIT was -€3,840 thousand, after amortisation and depreciation of €1,139 thousand, compared with -€2,068 thousand in the 

third quarter of 2015. 

EBT deriving from continuing operations was -€3,863 thousand, compared with -€2,158 thousand in the third quarter of 2015. 

ANALYSIS OF KEY RESULTS FROM THE STATEMENT OF 
FINANCIAL POSITION 

The table below provides the statement of financial position reclassified by sources and uses; for a better comparison, in 

addition to the financial statement figures as at 31 December 2015, a column was pointed out “31 December 2015 pro-forma”: 

file:///C:/Users/dbruno/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.Outlook/XB76DEL2/schemi%20riclassificati%2030%2009%202016%20revised.xlsx%23RANGE!A24
file:///C:/Users/dbruno/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.Outlook/XB76DEL2/schemi%20riclassificati%2030%2009%202016%20revised.xlsx%23RANGE!A25
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it excludes assets and liabilities that can be allocated to the Vertical Content segment and to the Flash Sales segment to be 

sold during the year. 

(thousands of Euros) 30 September 2016 31 December 2015 
31 December 2015 

Pro-forma 

USES    

Net working capital6 4,608 776 (3,504) 

Fixed assets7 32,480 55,648 35,175 

Long-term assets8 10,011 12,120 9,892 

Personnel fund (2,161) (3,741) (1,984) 

Long-term liabilities9 (28) (3,876) - 

Net assets held for sale 13,292 - - 

Net invested capital10 58,202 60,927 39,578 

SOURCES    

Liquidity/Net financial debt 28,269 23,205 - 

Shareholders' equity (86,471) (84,133) - 

FUNDING SOURCES TOTAL (58,202) (60,927) (39,578) 

 

Net working capital 

Net working capital on a like-for-like basis increased by €8,112 thousand mainly due to the increase in other current assets. In 

particular, prepaid expenses increased significantly in that they include €2.9 million of advertising costs paid to the Mondadori 

Group for the purchase of space on Mediaset networks to be used during the three-year period from 2016 to 2018 but whose 

promotional campaigns were launched at the end of September. Moreover, trade receivables increased relating in particular 

to BtB activities of Infocommerce. 

                                                      
 
6 Net working capital is calculated as the sum of inventories, trade receivables and other non-financial current assets, excluding trade payables and other current liabilities, with 

the exception of financial assets and liabilities. Net working capital is not identified as an accounting method either under the scope of Italian Accounting Standards or IFRS 

(International Financial Reporting Standards). 

 
7 Fixed assets represent the total of plant and machinery, intangible assets, equity investments in associates and non-current financial assets. 

 
8 Long-term assets are composed of other non-current assets and deferred tax assets. Long-term liabilities are composed of deferred tax liabilities and provisions for risks and 

charges. 

 
9 Long-term liabilities are composed of deferred tax liabilities and provisions for risks and charges. 

 
10 Net invested capital is calculated as the sum of net working capital, fixed assets and other long-term assets, excluding personnel funds, provisions for risks and charges and 

deferred tax liabilities. Net invested capital is not identified as an accounting method under the scope of either Italian Accounting Standards or IFRS (International Financial 

Reporting Standards). 
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The table below provides a breakdown of net working capital. 

Net working capital       

(In thousands of Euros) 30 September 2016 31 December 2015 
31 December 2015 Pro-

forma 

Inventories 16,603 24,425 15,516 

Trade and other receivables 7,802 17,081 5,167 

Trade and other payables (24,352) (39,121) (24,610) 

Trade working capital  53 2,385 (3,927) 

Other current assets and liabilities  4,555 (1,609) 423 

Net working capital  4,608 776 (3,504) 

 

Fixed assets 

Fixed assets decreased as at 30 September 2016 by €23,168 thousand compared with 31 December 2015 mainly in 

connection with the change in the scope of consolidation related to the sale of the Vertical Content and to the reclassification 

of BNK4 – Saldi Privati assets as assets held for sale; in particular, this led to a decrease in intangible fixed assets of €23,197 

thousand including €19,212 thousand of goodwill. On a like-for-like basis, an increase of €2,695 thousand can be seen; during 

the period, investments in intangible fixed assets of €4,645 thousand were made in particular in the platform, the development 

of the ERP accounting and management system, in tangible fixed assets of €1,162 thousand in particular on improvements 

and furnishings relating to the new registered and administrative office of the group and in equity investments of €796 thousand 

mainly related to the increase in the equity investment in the associate Il Post to 38.16%. 

 

Shareholders' equity 

Shareholders’ Equity increased in the period from €84,133 thousand to €86,471 thousand mainly due to the total profit of 

€2,956 thousand. A reduction in shareholders’ equity of €1,059 thousand was also recorded related to the purchase of treasury 

shares in the period and an increase in the stock option reserve of €446 thousand against the cost related to employee incentive 

plans.  



Interim Financial Statements 

as at 30 September 2016 

18 

 

The breakdown of the net financial position, in accordance with the Consob Communication of 28 July 2006 and in compliance 

with the ESMA/2011/81 Recommendation, is provided below. 

Net financial position   

(thousands of Euros) 30 September 2016 31 December 2015 

(A) Cash (122) (109) 

(B) Other cash and cash equivalents  (27,448) (33,434) 

(C) Securities held for trading - - 

(D) Liquidity (A)+(B)+(C) (27,570) (33,543) 

(E) Current financial receivables (962) (738) 

(F) Current financial payables - 3,081 

(G) Current portion of non-current debt - 1,250 

(H) Other current financial payables 109 54 

(I) Current financial debt (F)+(G)+(H) 109 4,385 

(J) Net current financial liquidity/debt (D)+(E)+(I) (28,423) (29,896) 

(K) Non-current bank payables - 6,619 

(L) Bonds issued - - 

(H) Other non-current payables 154 72 

(N) Non-current financial debt (K)+(L)+(M) 154 6,691 

(O) (Liquidity)/Net financial debt of continuing assets (J)+(N) (28,269) (23,205) 

(P) (Liquidity)/Net financial debt of assets held for sale (246) - 

 (Q) (Liquidity)/Net financial debt Total (O)+(P) (28,515) (23,205) 

 

 

As at 30 September 2016, the Group reported a Net Cash Position of €28,515 thousand, including Net liquidity of BNK4 – Saldi 

Privati classified as assets held for sale, increasing significantly compared with 31 December 2015. The increase derives from 

resources collected with the sale of Banzai Media Holding to Arnoldo Mondadori S.p.A., amounting to €31,179 thousand net 

of financial resources absorbed by BNK4 – Saldi Privati, classified as cash flows generated by assets held for sale and totalling 

€5,522 thousand, from investment activities previously described and amounting to €6,819 thousand, from the purchase of 

treasury shares of €1,059 thousand and from the absorption of financial resources by operating activities for a further €15,016 

thousand. This absorption generated by operating activities is partly due to the group strategy announced at the time of the 

listing that involves a strong acceleration in revenues and market share also thanks to greater investments in marketing and 

includes, as described above, €3,000 thousand plus VAT, of advertising investments paid to the Mondadori Group for the 

purchase of space on Mediaset networks. 

During the period, the group repaid portions of loans of €1,417 thousand and repaid in advance two existing loans whose 

residual value amounted to €7,251 thousand by using part of the available liquidity. 

 

RESEARCH, DEVELOPMENT AND INNOVATION 

Development activity is particularly important for the Group: it aims to conceive new solutions, new products and services for 

inclusion in the range offered by Banzai, as well as to achieve the continuous innovation of existing ones, also with regard to 
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the introduction of new technologies and new business development models. The Group takes an interdisciplinary approach, 

the greatest strength of which lies in the close collaboration between development, production and marketing, in order to 

respond quickly and effectively to the constant changes in the preferences expressed by consumers. 

In the first 9 months of 2016, the Group continued to invest in improving the quality of services offered to customers, in existing 

processes and in platform components to make them scalable for increasing volumes. The Group continued to develop the 

technology platform by integrating the components available on the market as much as possible. The benchmark architectural 

paradigm follows a structure that is exposed to services in which the software components can be integrated and cooperate 

through standard technologies. 

The development of a platform for the management of specialist local services related to the world of household appliances 

(MDA), the construction/activation of the premium delivery and professional installation network have all been launched. The 

network consists of the development of a management engine for transportation and installation services, aimed particularly 

at sales of household electrical appliances. The platform includes numerous innovative services: e.g., the management in real 

time of installer availability and scheduling, the option of operators that follow customer orders end-to-end (and the possibility 

of using a dedicated call centre), the definition of a sequence of nestable blocking questions, divided by product type, to be 

presented to the customer when defining service characteristics (e.g., floor, availability and size of lift access, width of the 

stairs, etc.), providing the customer with information about the technical installer who will visit their home and differentiating 

the prices of services in respect of a standard list. 

The expansion of the access infrastructure and DataCenters continued: specifically, storage was increased and new security 

software for access to corporate applications was purchased. 

Logistics software platform development activities continued, and a rental agreement was defined for the new fulfilment centre, 

which will be operational at the start of 2017. 

The Group is also investing in new management platforms, such as the pricing platform, which will enable better monitoring of 

competition and customer behaviour, and the new WMS, which will allow for even more proactive management of the entire 

logistics function. 

SIGNIFICANT EVENTS IN THE REPORTING PERIOD 

In January 2016, the Group increased its stake in the associate "Il Post" from 24.01% to 38.16% by buying shares from 

shareholders and a subsequent capital increase, for a total investment of approximately €793 thousand.  

On 8 June 2016, the sale of the entire equity investment in Banzai Media Holding to Arnoldo Mondadori Editore S.p.A. was 

finalised. The scope of the transaction includes the entire stake in Banzai Media Holding S.r.l. with the underlying investments 

listed below: 
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Name Activity Ownership percentage 

Banzai Media Holding S.r.l. Subholding  100 

Banzai Media S.r.l. Vertical Content 100 

Banzai Direct S.r.l. Vertical Content 100 

MyTrainerCommunity S.r.l. Vertical Content 100 

AdKaora S.r.l. Vertical Content 100 

Bobo Software S.r.l. Vertical Content 100 

 

The “News” segment was excluded from the scope: consequently, Banzai S.p.A. purchased from Banzai Media Holding the 

equity investment in the associate “Il Post”, and established the company Giornalettismo S.r.l., selling subsequently 70% to 

third parties, of which it holds 30% as at 30 September and owner of the site with the same name as well as of some 

employment contracts. The price of the transaction was determined in € 24,660 thousand, based on an enterprise value of 41 

million net of the net financial position on the closing date, to which an earn-out of up to €4 million must be added upon 

occurrence of some conditions by 2018 based on operating results and in terms of visited pages. Banzai also issued to the 

purchaser the usual representations and guaranties within a sale transaction, in particular for tax and labour guarantees the 

maximum indemnifiable amount is equal to the total value of the transaction.  

In August 2016, the company moved the registered and administrative office to Milan, via San Marco 29, replacing the previous 

premises of Corso Garibaldi and via Vico. This transfer, in addition to streamlining logistics and providing the Group with more 

space, will allow savings in terms of lease costs. 

SUBSEQUENT EVENTS 

Between the closing date of the first quarter and the approval of these interim financial statements, there have been no 

significant events that impacted on these annual financial statements. 

On 3 October 2016, the deed for the transfer of the entire equity investment in BNK4 – Saldi Privati S.r.l. to SRP Group S.A. 

of €38 million (Enterprise Value), including earn-outs, was signed; at the same time, a five-year agreement was signed relating 

to the management of logistics and fulfilment activities for the future scope of the Italian activities of Showroomprivè. The 

transaction was finalised on 3 November 2016 at a consideration of approximately €24.5 million plus a further €5 million related 

to the achievement of 2017 targets linked to the success of the carve-out process of the assets of BNK4 - Saldi Privati and an 

earn-out of 10 million related to the 2018 results. The collection amounted to approximately €29.5 million, including 2.5 million 

deposited with an escrow, in that the purchaser paid in advance €5 million related to the carve-out results for 2017.   

OUTLOOK 

For 2016, the Group expects growing revenues and an increase in the reference market share. In particular, a GMV growth is 

expected ranging from 20 to 22% and growth in the reference product categories such as household appliances and electronics 

is expected to accelerate, increasing the share of the reference market. The development of "3P Marketplace" will expand the 

range of products offered that can satisfy an increasingly wide range of customers, partly thanks to the arrival of new 

international merchants. The gross profit percentage is confirmed to be growing compared with 2015 and a consolidated net 
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profit is expected following the sale of the Vertical Content and Flash sales segments. Net Cash Position at the end of 2016 is 

estimated to range from €50 to €55 million. 
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CONSOLIDATED STATEMENT OF FINANCIAL POSITION  

(In thousands of Euros) 30 September 2016 31 December 2015 

NON-CURRENT ASSETS      

Plant and equipment 3,048 3,113 

Intangible assets 26,278 49,475 

Investments in associates 1,776 1,114 

Non-current financial assets  1,378 1,946 

Other non-current assets 269 214 

Deferred tax assets 9,742 11,906 

TOTAL NON-CURRENT ASSETS  42,491 67,768 

CURRENT ASSETS     

Inventories  16,603 24,425 

Trade and other receivables 7,802 17,081 

Other current assets 9,625 7,594 

Cash and cash equivalents 27,570 33,543 

TOTAL CURRENT ASSETS  61,600 82,643 

Assets held for sale 20,572 - 

TOTAL ASSETS  124,663 150,411 

      

LIABILITIES AND SHAREHOLDERS' EQUITY     

SHAREHOLDERS' EQUITY     

Share capital 821 821 

Reserves 82,694 94,068 

Result for the period 2,956 (10,756) 

TOTAL SHAREHOLDERS' EQUITY  86,471 84,133 

NON-CURRENT LIABILITIES     

Payables to banks and other lenders 154 6,691 

Personnel funds 2,161 3,741 

Other non-current liabilities 28 3,876 

TOTAL NON-CURRENT LIABILITIES  2,343 14,308 

CURRENT LIABILITIES      

Trade and other payables 24,352 39,121 

Payables to banks and other lenders 109 4,385 

Other current liabilities 4,108 8,464 

TOTAL CURRENT LIABILITIES  28,569 51,970 

Liabilities associated with assets held for sale 7,280 - 

TOTAL LIABILITIES  38,192 66,278 

TOTAL SHAREHOLDERS' EQUITY AND LIABILITIES 124,663 150,411 
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CONSOLIDATED PRE-TAX REPORT OF PROFIT/(LOSS)  

(In thousands of Euros) 
30 September 2016 30 September 2015* 

Revenues 132,263 111,169 

Other income 825 863 

Costs for raw materials and goods for resale (106,796) (91,023) 

Costs for services (27,156) (20,321) 

Personnel expenses (6,242) (5,383) 

Depreciation, amortisation and impairment (2,886) (1,906) 

Other expenses (481) (537) 

Operating profit (loss) (10,473) (7,138) 

Financial expenses (114) (191) 

Financial income 153 168 

Share of the result pertaining to associates (82) (161) 

Impairment of financial assets (439) - 

Earnings before tax deriving from continuing operations (10,955) (7,322) 

Result from discontinued operations or from assets held for sale 13,911 (1,591) 

Earnings before tax for the period 2,956 (8,913) 

 * restated in compliance with the provisions of IFRS 5 
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CONSOLIDATED CASH FLOW STATEMENT  

(In thousands of Euros) 
30 September 

2016 
30 September 2015* 

NET CASH FLOW FROM OPERATING ACTIVITIES    

Net profit (loss) from operations (10,955) (7,322) 
Adjustments to reconcile profit (loss) for the year with cash flow 
from operating activities: 

  

Depreciation and amortisation 2,886 1,896 
Employee benefit fund provision 383 314 
Inventory write-downs 85 (23) 
Employee benefit fund change (210) (98) 
Change in deferred tax assets and liabilities (2) 4 
Share of the result pertaining to associates 82 138 
Impairment of non-current assets 439 - 
Change in other non-current liabilities 28 - 
Stock option cost 446 41 
Changes in working capital   

Change in inventories (1,173) (4,198) 
Change in trade receivables (2,636) (428) 
Change in other current assets (4,563) (1,285) 
Change in trade payables (258) 840 
Change in other payables 432 361 
Cash flow from assets held for sale or discontinued (4,782) (420) 
NET CASH FLOW GENERATED (ABSORBED) BY 
OPERATING ACTIVITIES 

(19,798) (10,180) 

NET CASH FLOW FROM INVESTMENT ACTIVITIES    

Acquisition of tangible assets (1,162) (985) 
Change in other non-current assets (116) (77) 
Acquisition of intangible assets (4,645) (4,765) 
Provision of financing (100) (400) 
Purchase of associates (796) (311) 
Cash flow from assets held for sale or discontinued 30,443 (4,608) 
NET CASH FLOW GENERATED (ABSORBED) BY 
INVESTMENT ACTIVITIES 

23,624 (11,146) 

CASH FLOW FROM FINANCING ACTIVITIES    

Financial payables (8,512) (3,931) 
Share capital increase - 48,631 
Current financial receivables (224) (462) 
Treasury shares (1,059) - 
Cash flow from assets held for sale or discontinued (4) (3,979) 
NET CASH FLOW ABSORBED BY FINANCING ACTIVITIES (9,799) 48,121 
(Decrease)/Increase in cash and cash equivalents (5,973) 26,795 
CASH AND CASH EQUIVALENTS AT THE START OF THE 
PERIOD 

33,543 9,379 

CASH AND CASH EQUIVALENTS AT THE END OF THE 
PERIOD 

27,570 36,174 

* restated in compliance with the provisions of IFRS 5 
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CONSOLIDATED STATEMENT OF CHANGES IN 
SHAREHOLDERS' EQUITY  

 
Share 
capital 

Share 
premium 

Legal 
reserve 

Treasury 
shares 

Stock 
option 

reserve  

Other 
capital 

reserves 

Retained 
earnings 
(losses) 

FTA Reserve 
Employee 

benefits 
Total 

Balance as at 31 March 
2015 

821 124,154 1 (791) 221 538 (39,289) (1,351) (171) 84,133 

Profit (loss) for the year       2,956   2,956 

Other comprehensive 
income: 

         0 

that will not subsequently 
be reclassified into profit 
(loss) for the year 

        (4) (4) 

that will subsequently be 
reclassified into profit 
(loss) for the year 

         0 

Total profit (loss)       2,956  (4) 2,952 

Transactions on treasury 
shares 

   (1,059)      (1,059) 

IFRS 5 reclassification     (122)  (842) 863 101 0 

Share-based payments     446     4465 

Allocation of the result          - 

 
Balance as at 30 
September 2016 

       
821  

                   
124,154  

                     
1  

              
(1,850)  

                          
544  

            
 538  

 
(37,157)  

         
 (488)  

                            
(74)  

       
86,471  

 

  
Share 
capital 

Share 
premium 

Legal 
reserve 

Treasury 
shares 

Stock 
option 

reserve 

Other 
capital 

reserves 

Retained 
earnings 
(losses) 

FTA 
Reserve  

 Employee 
benefits 

Total 

Balance as at 31 
December 2014 

653 75,607 1 (791) 0 538 (31,193) (1,350) (351) 43,114 

Profit (loss) for the year       (6,467)   (6,467) 

Other comprehensive 
income: 

          

that will not subsequently 
be reclassified into profit 
(loss) for the year 

        (33) (33) 

that will subsequently be 
reclassified into profit 
(loss) for the year 

          

Total profit (loss) - - -   - (4,467) - (33) (6,500) 

Share capital increase 160 49,948        50,108 

Purchase and sale of 
treasury shares 

     -    - 

Share-based payments     106     106 

Allocation of the result  (2,660)     2,660   - 

Balance as at 30 
September 2015 

813 122,895 1 (791) 106 538 (35,000) (1,350) (384) 86,827 
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DECLARATION PURSUANT TO ARTICLE 154-BIS, PARAGRAPH 
2 OF ITALIAN LEGISLATIVE DECREE  
58/1998  
The undersigned, Emanuele Romussi, the Officer in charge of preparing the corporate accounting documents of Banzai S.p.A., 

hereby certifies, in accordance with Article 154-bis, paragraph 2 of the TUF [Consolidated Finance Act], that the consolidated 

interim financial statements as at 30 September 2016 of the Banzai Group correspond to the entries made in the accounting 

documents, ledgers and records. 

Officer in charge of preparing the corporate accounting documents 

Emanuele Romussi 
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